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To Teach is to Touch a Life ForeverȺ 

~ NCSU 1992COM Class 
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The Uneven Challenges 1/2 

1. EMBA (business executives) 

2. AMBA (senior managers) 

3. GMBA (international students) 

4. MS/PhD (academic research) 

5. Undergraduate (job hunting) 
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1.ᴩ  

2.ᴩ  

3.ᴩ Џ  

4. ᴩ  

5. ᴩ  

6. ҵׁש  

7. ֥ᴩ  

8.ԓ ԍ  

9.ᴩ ṅשׁ  

1. Global Marketing 

2. Internet Marketing 

3. Marketing Management 

4. Global Business 
Management 

5. Integrated Marketing 
Communication 

6. Special Topics in Business 
Administration 

7. Overseas Internship and 
Scholarship Study 

֥ : 
1. ᷾  

2.  

3. ᶾ ₇о 

4. Ṇ ѱᴩ  

5. Ṷ
 

6. ₉ᴵ
ɉ  

The Uneven Challenges 2/2 
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Ϣ Ἐ 1/3  

1. ™ІⱢᴶҷ   
 How Children Fail, John Holt, 1964.  

2.  ֽᴶҷҟ Ѡ֣
How Business Schools Lost Their 

Ways (HBR 2005, 96-104)  

SCI & SSCI 

PCMPCL 
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¸ ᾼ   

¸ ϱᾼ Ἠ ῏Ȳ╥
ϯ Ӣ ӑẃᾼ   יּ

¸ ṎЛҬ╥῀ Ἠᶾכ
ȲϷ Ἥᴔ Ϣ ẕ   

Ϣ Ἐ 2/3  
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¸ Ṏ Ϡ ẁЛ֝
ᾼ ếѠᾎȲḆ ᾼ╥
Ϣ ᾼ ȴ  

ῂ̧ ᾼ Л ╥
ᾼЏẓȲᴖ╥ ẓ ԓϢ ȳ
ῂ ȳẓ ȳ

ếצ ֥ ϩᾼϢȴ  

Ϣ Ἐ 3/3  

Ὥ  (1981) 
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Ϣ Ѡᾎ 1/4 

1. Ӏ ֣ ɉ 

 ѿ Ӣᾼ ḖȲҟ
ѿц ѝ ӭȴ 

 ɉ  ד .2

       ᾼצ  ȴ כ

Фדṅשׁ .3 ɉ  

 Teaching breeds research; 

 research breeds teaching. 

  
Lexgen 
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Ϣ Ѡᾎ 2/4 

4. ῀ ╥ ḊȲṏ ⁄ⱢṾ  

¸ ḊȸҔ╗ דּ ȳ
ȳ ȳеҨ ȳ
ᶝ ȴ 

¸ ȸ Ḋ Ȳ
ѭ Ȳ ᴥ Ằ ẓᾼ
ᴥȲ ֥ ЀẰἨ╚ ᾼ Ӣ
ȴ 

 ̧ Ӣ ֮ṹӣȴ 
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5.֤( ) ҏ  
a. The initial contract ›€ּפ 

b. Syllabus as the manual њҌ  

c. Names & backgrounds Ἤ ᶮ 

d. Rotate sitting charts •   

e. Interactive leanings & sharing ῀ Ԛṹ 

f. Grades bell-curved еӂӻὔ 

g. Potential thesis topics ὙѡП╦ 

Ϣ Ѡᾎ 3/4 


