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Professor Edwin Tang (etangi@mail netu.edu.tw) G O (_ng_e

Director, MBA & AMBA Programs
B2 EaZMBASE ATk
National Chiao Tung University
Institute of Business and Management

Or. Edhiin Tang is an Associate Professor with the Taiwan Mational Chiao Tung University. Before joining HCTU, Dr. Tang has taught at Morth Caraling State
University (1258-1294), the Chinese University of Hong Kong (1934-1399), and National University of singapaore (1999-2002). He receied his Bachelor of Science
degree in psychalogy fram Taiwan's National Chengehi University (197€), Master of Science in Business Administration fram Texas Tech University (1924), and
Ph.O.in Marketing science from the University of Texas at Dallas (1989). Dr. Tang is currently the YWisiting Professor of National singapore University Business
achoal, Australian Mational University and PSE International Management Acadermy.

Or. Tang started his career in advertising and marketing research in 1978 and worked for Grant AdvertisingfStarch INRA (1978-80) and International Advertising
Agency (1580-81) in Taipei liaison for three years. The clients served include Pepsi, Eastrnan Kodak, Johnson &Johnson,Ford Matar, [BM, Monsanto, Morthwest
Aitlines, Max Factor Cosmetics (acquired by P &), Winthrop Drug, RolexWatch, Scott Paper, Ronson Lighter, and Wrigleys chewing gurn. Having been

the Directar for NUS Executive Development Pragram (Marketing) and academic adisar for Ph.D., M. Phil, and EMBA students in CLHEK, Dr. Tang had consulted
closelywith various multinational corporations in China (Bank of China, China Asiation Qil, Johnson & Johnson, GO Midea Holding, Kerry Group, and Teda Intl Hotel
and Club), Hong Kang (Apple Daily Mewpaper, Cable &Wireless HET, Giardana, MTR's Airport Express Line, Standard Chartered Bank, Toyata HE, and Watson's
Water), Singapore (Motorola, Samsung and Yiz Branz) and Thailand (National Electronics and Computer Technology Center).

Dr. Tang offers Marketing Managernent, 5 {5 2 5E sk Glohal Business Management, Advertising and Promotion Managernent, Marketing Research,
Marketing Theory, SOC {System-on-Chip) Marketing Management, and Marketing Engineering. He has won several teaching awards. These include the Best
Frofessar Award from HETDC (Hong Kong Trade Development Council) and APIB's (Asia-Pacific Institute of Business) DCM (Diploma Course in China Marketing)
program, and Teaching Awards from the Faculty of Business Administration of CUHE. His Techinoiogy in Business Education's Electronic Classroom project has
heen recognized by Hong Kong SAR gowernment as one of Best Practices in Hong Kong's Higher Education.
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The Uneven Challenges

EMBA (business executives) e

AMBA (senior managers) ———

GMBA (international students, .

Undergraduate (job hunting) &
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. Integrated Marketing

THE AASTHALLAN NATIONAL UNNVERSITY

. Global Marketing

. Internet Marketing

. Marketing Management
. Global Business

Management

Communication

. Special Topics in Busine:

Administration

. Overseas Internshipand ~

Scholarship Study
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How Children Fail, John Holt, 1964. - %Em
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How Buéiness Schools Lost Their
Ways (HBR 2005, 96-104)
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~ISTRATEGIC
IMANAGEMENT

3. wnTo i
Teaching breeds researct /)
research breeds teaching St

Prof. Edwin Tang, Copyright © 2009, All rights reserved



1% 2k 2

National Chiao Tung University '8

4.”

10
Prof. Edwin Tang, Copyright © 2009, All rights reserved



d.

<

(

A7 A AV

National Chiao Tung University ‘ N

V. EVALUATION

MWidterm Esam 40%s
Case Presentation (teatmn) 2094
Case reading and summary (team) 20%
Country Eeport {evaluation form) 10%

Class participation and Teamwork 10%
ﬂ w @ 3 / 4 Textbooks & Readings: A
]
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The initial contract € D

Syllabus as the manual kb

1. Belch & Belch (2007, Adverfising & Fromolion, An Infegrated Markefing
Communication Perspective. Tth Edition, [rainMcGran-Hill

2. Getting the mostfrom your HES experience ( pdf)
internet Resources:
Advertising Woarld -- & great collection of IMC-related links from UTexas
Advertising Age - The 20th century and marketing cormmunications.
Advertisernent Aue -- the bestwehb site to wiew current T4 ads in LISA
ADSlagans Unlimited - Ad Slogan "Hall of Fame” by year and brand.
AdCracker-- a good collection of "street smart' creative strategies
Duke Endowrnent "Library 2000" Fund -- a good collection of aver 7,000
printed adverisernents in 5. hetiveen 1911 and 1955
7. US Library of Congress - all you want to know about Coca-Cala Ads

R L e

N am eS & baC kg ro u n d"g_l J‘] g Smithsonian - Advertising and Commercial Imagery Collections

Rotate sitting charts

Interactive leanings & sharingQ {

Grades beturved X § U

Potential thesis top¥w 1 5f

. NMational Statistics of Tanvan -- All (nearly) you want to know about
Taiwan
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